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Get physical with Maya

ResponDesign’s computer workout program gamers rave reviews
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Portland plans power
play if TPG bid fails

City to be ready if PUC rejects proposal
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White-hot steel prices
forge Schnitzer’s surge
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Workout: ResponDesign plans new features for program

FROM PAGE 1
chief marketing officer at the Portland-
based company

Since the last week of Movember, sales
have accelerated quickly, growing between
30 percent and 35 percent every week,

Barnes expects to have sold more than
100,000 copies of Yoursell!Fitmess by the
end of March. The version for Sony's
Playstation II will be released at the end of
this month.

Because there are about four times as
many Flaystations as Microsoft Xboxes in
the marketplace, Barnes thinks the new
version will give ResponDesign heftier
salies,

Barnes and his founder-partner, CED Ted
Spooner, are pleassd with their results so
far. But these are not big numbers for a tra-
ditional computer game.

“Top-selling game tithes sell as many as a
miillion copies in & vear,” said Anita Frazier,
entertainment industry analyst with NPD
Group Ine., a ressanch firm based in Port
Washington, N.Y.

However, Yourself!Fitness is not really a
computer game, but a new product in “an
emerging category” Frazier added. Sales
for the program cannot be judged as if it
ware an ordinany computer game.

Yourself'Fitness addresses “a key issue
in the gaming industry,”™ said Frazier

“There is a lot of discussion in the indus-
try about how o get people up off the
couch, how to make games more interac-
tive," ghe said.

Ome game, Dance Dance Bevolution, has
had a good deal of success, both in public

arcades and at home,

At the Consumer Electronics Show held
two weeks ago in Las Vegas, “thers were
devices like stationary bikes with a video
element, changing the scene™ as users ped-
alid the bikes.

Reviewers for computer game magazines
have also said that YourselftFitness, while
designed to work on the Xbox, the
Playstation II and on a personal computer,
is not really a computer game at all.

Like many popular computer games, the
progiram features a comely female as the
main character, but ResponDesign's
"*Maya" is a personal trainer who guides
the user through a custom-designed fiiness
program.

Although users of YourselfFiiness use
the game controller, they do not sit still.
Users of the program go through a series
of exerciszes, which Maya changes over
time, as the user becomes fitter and more
flexible,

The game consobe looked ke o good plad-
form for an exercise program, said
FesponDesign CEQ Spooner, becaiss “as an
entertainment platform in the home, it was
underutilized, 1t's sitting there in the lving
rosm, bt weormsen hemen't been using it."”

Yourself'Fitness has been prajsed by
reviewers for fs variety, the intelligence of
its interactivity and Its cffectiveness in
helping some of the reviewers to lose
welght.

But good design and good technology are
not the only attributes responsible for the
carly success  of - YourselllFitness.
ResponDesign’s founders have been very

canny about getting the word out on their
initial product in a cost-effective way

Perhaps most important has been a
media campaign.

For a startup company, ResponDesign has
received an unusual amount of attention,
both from traditional compater and gam:
ing publications such as PC Magazine,
Wired and Gamehelpercom, and firom
lifestyle publications like O The Oprah
Magazine and InStyle.

The general press and media have taken
note, too, Mewspapers such as The New
York Times, Chicago Sun-Times and The
Baltimore Sun, as well as several television
broadcast companies, have featured
YourselfTFiiness.

ResponDesign owes its media suecess to
Portland public relations firm 3PR, said
Barnes. -

“They did a phenomenal job, planning
the entire effort, including the media tour
in New York,” he said. *They made sure
everyone was there.”

Responlesign has also relied on some
creative partnerships, including one with
Preveriftion magazine, which has featured
Yourself!Fitness in its editorial pages and
ks also running large advertisements for the
ProETaL.

Rather than paying for the advertising in
cash, ResponDesism has provided copies of
Yourself!Fitness for Rodale Publishing,
which owns Preveniion, to use in its own
promotion efforts,

ResponDesigm's next marketing step will
focus on promotion in stores and on the
Web, as the company Introduces lis

PMaystation [T version of YoursellTFitness at
the end of this month, and adds new fiea:
tures to the program.,

1 think it will be interesting enough, and
we'll have enough new features, that the
press attention will be there,” said Barnes,
“We'll po back to the consurmer education
plece, being smart about where we am sell
ing, and dodng our best to partmer with the
right people.”

So far, Barnes sald, ResponDesign has
had very good results with Best Buy and
Nordstrom. Both stores ame actively pro-
moting the game, but Nordstrom has
stepped out to an unusual degree in its
efforts to sell the very first video game the
retailer has ever handbed.

Mordstrom has set up equipment in its
Women's Active clothing departments to
showease Yoursalf 'Fitness, “equipment we
could never buy” said Barnes, and has
taken time to train its salespeople,

Spooner and Barnes plan to introduce
new product lines, all based on the premise
of helping people manage a healthy
lifestyle, especially with regard to exercise
and diet.

“Without going into too much detall, we
are looking at a healthy lifestyle manage-
mient system for consumers,” sald Spoonor
“Fitmess technology in the home should e
ahle to help vou monitor calorbes consumed
and expended during the dag in a way
that's not irvasive. It shouldn't have to be
high-effort, and you shouldn't have to be a
fanatie about it.”

Contact Alize Earnshaie af aearn-
shonabizfourmals.com. O




